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Introduction 
Food is the most basic need of human existence. Fast foods take the most significant percentage of the food consumed in the united states. It, therefore, makes fast-food restaurants amongst the fastest growing business in the country. As a beginner, starting a fast-food business in a stall may require a lot of capital; therefore, the most efficient and conducive is to set up a food truck. It may be hectic simultaneously, but it is possible to start and grow very fast with a well-drafted plan. 
Description of the business
There are many food trucks in the USA, but unfortunately, they are not enough to satisfy the ever-growing American population. Therefore, this has created a market gap in the food sector to set up a food truck that sells fast foods to the general population without regard to gender, age, or ethnicity.  Every day, people visit parks, and they require to eat and re-energize. Having a food truck in the vicinity provides them with an opportunity to grab a bite. The food truck will mainly deal in take-away soft drinks, chips, sandwiches, fried chicken, hot dogs, and pizzas, among others. The food truck will operate in parking lots of parks within the town. With the market readily available, I speculate for the business to pick up. Provided people are working, playing, or simply sleeping, and they require food to re-energize. Therefore, the fast foods to be sold will provide just what the citizens need for satisfaction. With proper storage, heating, and cooling appliances, the food truck will only operate as a sales outlet while the food will be prepared at a commissary kitchen. 
Market Analysis
According to an article published by Lock (2021) on Statista, the fast foods industry contributes to about US$ 239Bilion in revenue with consumer spending of US$ 279 Billion. Data from Statista indicates a total of 196,794 fast-food franchise establishments across the United States. This only consists of stores and outlets. The food truck industry's economic growth rate grows at 2.4% pa (IBIS, 2020). Although there is high competition in the industry, the market is a constantly growing life cycle. With very high population densities in urban centers and metropolitan areas and a continually growing population, the food truck business has potential customers throughout. In this type of business, the market is provided by all aspects of the population working class and the unemployed, the young and the old, and people in all economic class. The main competition is provided by the existing companies like Starbucks, McDonald's, and Subway, among other prominent business names in the country's food and beverages industry. Besides the competitors, the government regulations such as taxation and food laws will strictly be adhered to. Ensuring hygiene through proper packaging is just one of the codes for environmental protection and preservation. 
Marketing Plan
Customer acquisition is the most challenging part of a new business. Aspects like loyalty and truster always at constant tests at this level.  The marketing and sales section will include pricing, product, and place. The pricing will be the same as the market prices the other companies offer. If the prices are to be lowered, then to levels that will still guarantee profits. The food truck will be parked at the parking lot for the city park, where people rest and go for recreation. As stated earlier, the main products and the above will include those not in the food truck business. 
Personnel
The working team and the essential part of any business. The employees include the driver, cooks, servers, and an accounts clerk. Since the company is small and quite demanding, it will be a group business with the workers as they cooperate with owners and shareholders. Each will have equal shareholders equity and profits to be shared equally. The community also forms a non-active shareholder. TheThe customers are responsible for selling the company name and brand to the rest of the consumers. 
Budget for the business
The plan is not complete without the source of funding. Capital is needed for purchasing (or remodeling) a truck, purchasing food, cuisine, licensing, and miscellaneous. For a new business, it is difficult to speculate the future; therefore, more capital in the form of emergency is required. A five-year projection plan is consequently essential for the food truck business.
Questions
Discuss the rhetorical decisions you have made in each of these documents. 
In coming up with the plan, I made a decision to pick the food truck business. A food truck is portable compared to a permanently fixed food stall. With the team members' help, we decided on the food truck because it is a constantly growing industry. 
Discuss why you have made those major decisions
Despite the high competition, we stuck to the food truck business because the market offers potential for fast growth. Besides, the group skills provide the presence of a skilled workforce that made the process efficient. 
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